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Client Situation PeRiy o S Reacfin Contribution

Eelffesszment

= Frequentinterviews and interactions with
company managers and technicians

= Belgian insurance company | &

= |nternal needs for validating and benchmarking

its internal ALM MODEL = Scientific and technical model review &

G benchmarking with our market and
techniques knowledge and expertise

Irple mene aion Valdaton

= Pressure from regulator to get an independent
and deep model review within the Flashing-light

report framework TS = Extended mission scope to technical, tool,
e actuarial but also qualitative and transversal
= Company choose an external expert team for P ) q
aspects

producing an independent model validation

|ALM Checks.

Issues Results & Benefits

wATERALTE
Prncipe  APPRECIATION
|- Proporiomnal: =

= Necessity to be compliant with evolving = Model positioning in comparison with

regulation . - . market competitors

= |mprove and share actuarial and financial o - . = Shared knowledge on actuarial and financial
knowledge - - . techniques

= Assess impacts for bad model choices or v ol | = (Clearly structured appreciations and
implementation - - “. prioritized recommendations
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